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Social Sciences Design (choices)

Profiling online communities website features









Principle Website feature

|dentification Profile
Individuals will meet again Communication tools
Information about past behavior List contributions

Clearly defined group boundaries | Support for meetings, ranking

Rules match local needs and Submit, react to content
conditions
Those who are affected by these rules
can participate in modifying them

Monitoring system (by community | Netiquette, report-to-moderator
members) function

Graduated system of sanctions

Low-cost conflict resolution
mechanisms

(Ostrom, 1990)



56
5'$
15"
)57

(58 9



/ social

l cultural setting




3 94 3 45555

3&-4% 3 94
3 4

3& -4 %
9



%

Author(s)

Categorization principle: purpose

Categorization principle: orientation of
interaction

1. Hagel, Armstrong (1997)

consumer-focused {geographic,
demographic, topical}, business-to-busine
{vertical industry, functional, geographic,
business category}

2. Stanoevska-Slabeka & Schmid (2001)
purpose:

discussion (information exchange),
task- and goal-oriented, virtual worlds (creatir
complex online societies), hybrid (variety of
purposes)

g

--->

3. Burnett (2000)

non-interactive, collaborative interactive,
hostile interactive

4. Carlén (2002)

«-----

educational, professional, interest

5. Bakardjieva (2003)

infosumer, rational interactionist, chatter,
communitarian

6. Preece & Maloney-Krichmar (2003)

patient support, education
e-business

7. Preece, Maloney-Krichmar & Abras (2003

$)trade-professional, hobby, fans-sports, fans-

entertainment, local, health,
beliefs, political, religious,
sports team, ethnic-cultural.

8. Ridings, Gefen (2004)

health, interests, pets, professional, recreation

9. Hummel & Lechner (2002)

gaming, interest, consumer-to-consumer, business-to-consumer, business¢esbusi

10. Porter (2004)

member-intiated {social, professional},
organization-sponsored {commercial, non-

profit, government}
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Cluster 1 Information oriented

Cluster 2 Multi-purpose

AD

Metro

NRC Handelsblad
Telegraaf

Trouw Moderne Manieren
Daily Telegraph
Financial Times
Sunday Mirror
Guardian Unlimited

De Stentor

Leeuwarder Courant
BN De Stem

Brabants Dagblad
Goors Nieuws
Noordhollands Dagblad
De Gooi- en Eemlander
This Is London

Daily Record

Reading Evening

Volkskrant Parship

Daily Mail

Daily Mirror

Daily Express

Nieuws Op Urk

Texelse Courant

The Argus

Cambridge News

East Anglian Daily Times
Herts & Essex News
Manchester Evening News
The Cumberland

BIC (log-likelihood) = 262.10




Variable

Chi-square, sig.

Fisher exact, sig.

Purpose .0003 0
Place .0000 0
Population 9102 1
Profit .0010 0

* Most: PurposeandPlace
e Hardly: Population
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